Establish Your BRAND in LinkedIn 101

ENHANCE, EXCITE, EXPAND AND ENGAGE YOUR NETWORK




Welcome to

Country

We would like to acknowledge the traditional
custodians of this land and pay our respects
to the elders, past, present and future for they
hold the memories, fraditions, culture and
hope of Indigenous Australians




Why are you hereeee

Generate befter quality leads
Build better reputation and
credibility

Develop yourself as an expert
Creqafe greater presence
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How your LinkedIn profile can stand out
from the crowd

Is your introduction compelling

Does your recommendations build
creditability

How is your experience a brand creator and
builder

Connecting with the right people



Section 1 — How your LinkedIn profile can stand out!




Your LinkedIn Profile

Y our professional
Way to aftract the landing page to Great way to sell
right audience build and enhance yourself
your brand

CV, Resume




What is wrong with this
profilee

Is there attraction?

Is this person presented
professionallye

Is there credibilitye

i

o
I

Australia - 50 connections - Contact info

Highlights

6’ 1 mutual connection

Experience

« Massage Studic

Education

University of Ballarat
Physical Education & English

Interests

=] Ryan Holmes M@

Marquee,jpg A

Deepak C

hopra MD (o

Core Condition Pilates &
Massage Studio

University of Ballarat

People Also Viewed

Jessie Glover « 3rd [T}
Human Resources Manager,
Queensiand

Gabrielle Walsh + 2nc
Company Director at OHS Consultancy
Services Pty Ltd

Julie Carter » 2rd
Senior Adviser Organisationa
Development at Redland City Council

Doug Mackay * 3rd
Gun for hire

Kane Macready * 3rd i
Director - Civil Infrastructure at
Engineers Plus

Maria Brown « 3rd

Case Manager at Australian College of
Rural and Remote Medicine (ACRRM)

Deborah Hawes * 2nd [}
at Community Solutions

Ridgeway Jody -« 3rd
Centre Director Trade! {
TAFE Queensiand East Coast

Philippa O'Halloran d
Manager Customer Service and Records
at Fraser Coast Regional Counci

Kiera Crawford « 3rc
Practice Development Consultant at
AUGMENTUM CONSULTING

fficial) B

Add new skills with these courses



Online Digital Marketing - Understand emerging techneologies to leverage and harness business growth. Ac

coffey

a, explore relevant opportunities

with Coffey

Ulo What is wrong with
I s - Valmont . .
Site Manager at Valmont Brooklyn Technical College Thls prOfl |ea
o s there attraction?
S this person
e presented
professionallye

Is there credibilitye

Alex Sutton » 3rd
Geologist

People Also Viewed

Nigel Groves » 3rc
Site Manager at Valmont

Perth, Australia - 161 connections - Contact info

About

am & professional Site Manager with extensive experience within the construction industry. My basic character traits
enable me to thrive in a high pressured enmvirenment and handle the day to day challenges of managing large and
complex developments. My key strengths of being well arganised with good commundation skills ensure that any
property development contracts | manage are delivered on time and within budget. | am also very proactive in
mianaging supervised subcontractors and monitoring their presence and activity whilst on site.

Experience

Site Manager
volmont \almont

Mikki Dickson » 3rd

Senior Executive Assistant to Senior
Vice President, Intermational Marketing,
Salesforce

Site Manager
Self-employed

Russell Knight » Srz

Sales Coordinateor at D Engineering Lid
Senior Site Manager
WCR Construction -
P L 1T Steve Hearne * 3rc
Afterzales Manager

Sam Michel = 3rc
Regional Manager @ Car Benefit

Site Manager
3'rca:1__ ) o s Solutions

Andrea, learn what hiring managers

molk for in anoware ta ban intenisw

SO IO ePw
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Home

Edit public profile & URL @

Add profile in another language @

» What is wrong
with this profile¢ N — .
\‘ Y . Resthcd

Andrea, explore relevant oppartunities

> | S -H l e re Andrea Anderson Your Marketing Machines with ResMed
Chief ldeas Specialist, Master Communicator & Marketer, Biz Massey University

o Mojo Business Mentar, MdGrowth Mentor, Educater, Speaker

G TTrO < -|-I O I I 2 Brisbane, Queensland, Australia - 500+ connections . Contact info
°
Show recruiters you're open to job opportunities—you control who sees this,
' (8]
> s this person .
Erwin Brem » 2nd
y L Business growth done different. Skills,

Get started
About . solutions, strategies and support that
actually work.

People Also Viewed

Michael Flanagan - 2nd
Business Development Manager at

Passionate Advocate for business entreprensurship, | transform organisations from Good to Amazing! integrating
simplicity, streamlining functionality, shifting an organisation from a state of Friction to a natural state of Flow, Tammy Micola » 3ro

professionallye

> |s there S
credibilitye

See all
Featured e Management A Coaching /

Qutplacement Services- Embodied
Corporate Solutions

Renee Hanrahan APM « ZrC

t Officer in Charge Mourit Isa Police
OFFSET &5 Station. Accredited BExecutive
PRINTING §5 Leadership Coach.

Scott Roebig » 15t
cheffowner at Thom & Ann's

Coffee with Andrea: New York Marathon

Jo Alexander «

Profit Series - Mana Design Update Viog #2 Quality and Customer Service focused, |
aelE elheE Profit Series - Ca| thrive on building professicnal

heet Tanya Bentley, Jeweller Extraordinaire Website: selloE relationships and providing customer

from Mana Design, Auckland, New Zealand.... hitpe/fwewawfundraiseonline.counz/Andreadn... QOne of my mary excellence.

ﬂ Tammy Matheson » 3ro
Tlazrmaer



Does your profile fruly support your
expertise, knowledge, skillsee
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Section 2 — Is your Introduction Compelling




Your profile

picture... J

Construction Professional

Gteme“mea Construction
@ C ontracting

» Are you lookingto be
employed as a builderor a
stripperee

» Perhaps a Stripper who dresses
as a construction worker

See expanded view v




SJR Quality Painting

LinkedIn is about personal connection
with YOU

Your prOfll c DICTure Use of logo is probably best as your

coverphoto




Choose the best profile photo

+d T TW
I (i =1
SRR R

Yourimage shouldreflecthow you
look on a daily basis

Yourface shouldtake up 60% of the
fraome

Choose a welcoming expression

Choose a background that isn’t
distracting but isrelevant (@

Choose a profile picture that looks 2y (Senior) Ridge - 1st i w#» Department of

: == Small Business :
I|I.<e.you and can carry across your siness Mentor at Department of Employment, Small v
digital assefs.

; ! == University of So
siness and Training

wroochydore DC, Queensland, Australia -+ 436 connections -
ntact info




Your Cover Photo...

» Needs to reflect your _
business, image and you b ST

L2018

Message

Cynthla Sterling - 3rd ¢ Affinity Creative Group
Creative Director at Affinity Creative Group <2 California College of the Arts

Napa, California - 500+ connections - Contact info




Hiring Developers Is Hard - But It doesn't have to be. Toptal has pre-vetted top develope

LUXE LIFE FOR LESS

Queensland, Australia - 500+ connections - Contact info

Cover Photo

. Privium Homes

Real Estate Institute of
Queensland




Marketers Secret Weapon - A Simple, Affordable, And Reliable Graphic Design !olutlon F(

\ 4 A 0
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Andrea AnderSOﬂ Your Marketing Machines

Chief Ideas Specialist, Master Communicator & Marketer, Biz Massey University
Mojo Business Mentor, M4Growth Mentor, Educator, Speaker

Brisbane, Queensland, Australia - 500+ connections - Contact info

Show recruiters you're open to job opportunities—you control who sees this. X
Pl e



Mike Nacke
The Coolest Guy in Nashville ... Google It To See For

Yourself!
Greater Nashville Area | Marketing and Advertising

Nacke Media
Absolute Artesian Water Inc., PrideStaff
Murray State University

o

I3 www.linkedin.com/pub/mike-nacke/0/218/3a9 BN Contact Info

Your Headline...
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Trevor Russell - 1st

Wl b N NEVIIINAIIE FI8AIIIIIN 10 VY M T T VI N 3\'0‘ |\'3lat

Helping business leaders upgrade their sales skills and
systems so they can improve sales results and productivity.

Brisbane, Queensland, Australia -

500+ connections -

Contact info

=

Results Academy - Trainin
Consulting Coaching Advi

ﬁ. Macquarie University



Make Your

Headline
Stand Out

By default LinkedIn populates your headline
with your job title and current company.

List your specialty
Include keywords
Be concise &creative

Include key terms that make it easy for others to
define your industry and your role in it

Keep your headline to 10 words (120-character
limit)
If you are married (female) place your maiden

name as it is also a way for past colleaguesto
locate you

This is your talking section




Is your introduction compelling and
present you in a positive manneree
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Section 3 — Does your recommendations build
creditabilityee




Recommendations...

Do you struggle to describe yourself

Do you find it hard to accept compliments about your workmanship
GGG~

Are you uncomfortable asking for testimonials







Recommendations

Received (3)

Given (1)

§

Eric Frangenheim
Education Consultant |
Promoting Thinking in
Learning | Author (35k Books
Sold) | Co-author itc diaries
(800,000+ Sold)

August 9, 2019, Eric was a client
of Kay's

Iwona Wilson (Polowy)
CPF

Facilitator, Trainer, Author

August 1, 2019, Iwona was a client
of Kay's

skye Leong

» Artistic Director at Pastiche

Magazine
January 18, 2018, skye was a client

of Kay's

4

Ask for a recommendation

Kay Ridge | met Kay via a mutual friend and asked her to assist me
in raising my social media profile to promote my educational

resources, both print and digital. | was so impressed with her focus
on my needs and the speed in which she generated daily posts for
three months, not only by using my materials and reso... See more

Kay helped my husband and | not only with a brilliant social media
strategy and execution for our project but also helped us to
understand what we were actually trying to achieve and why, She is
very much customer centric, creative and a great communicator.
Would certainly recommend Kay for anyone seeking re... See more

Kay manages my social media, | have found Kay to be highly
professional, overly productive, and of high positive energy with
our team . Kay outcomes are evident through her work via our well
planed marketing and rise in following




Andrea Anderson
Chief Ideas Specialist, Master Communicator & Marketer, Biz Mojo Business Mentor, M4Growth Mentor, Educator, Spe...

o

Received (54) Given (19)

B U Il d I n g You have 1 pending recommendation
C re d I b I | ITy gl'\ Brian Clark Andrea Anderson has been instrumental in developing a clear

0 Advisor | Mentor | Consultant  marketing strategy and tactical plan to launch our new products

Considerwho is giving !SfpfakerllEcreateiKi”er and services. Andrea’s approach to marketing is pragmatic and
. rategy | Engage Your , :

you arecom aal=lalelelile]a People | Execute Consistently down to earth with a relentless focus on execution and
— your unemployed best | Build a Booming Business ~ measurement. Andrea’s knowledge and professionalis... See more
friend vs MD of a large St D B
corporation
MORE is BEST Deb Purkiss Andrea is a marketing machine! Collaborating together on

’ Founder/ Director Social - different projects, | have seen her come up with ideas at the drop
It doesn’t matter how Eecj'??t;gjgat Social Media ¢ 2 hat that makes the mind spin. With her years of marketing

2 nge
good you think you 4gt 5 20718 Andres workeq  €XPEriENCe, Andrea helps take her clients businesses to the next
are...what matters is with Deb in the same group level with her strategies and her knowledge. A natural c... See more
how GREAT everyone
says you are f\ Kay Ridge Andrea is an absolute Go Getter! Andrea has such incredible
7" Business Mentor at energy that spreads so easily. Engaging, passionate while being

Department of Employment,

, o thoughtful of others is a rare combination to possess. You are
Small Business and Training

drawn to her energy and knowledge and want to learn more as

August 15, 2019, Andrea worked

with Kay in the same group you listen. Andrea has a way with words that make you... See more




Andrea Anderson
. Chief Ideas Specialist, Master Communicator & Marketer, Biz Mojo Business Mentor, M4Growth Mentor, Educator, Spe...

Received (54) Given (19)

B U Il d I n g You have 1 pending recommendation
C re d I b I | ITy gl'\ Brian Clark Andrea Anderson has been instrumental in developing a clear

0 Advisor | Mentor | Consultant  marketing strategy and tactical plan to launch our new products

Establishes IMMEDIATE !SfpfakerllEcreateiKi”er and services. Andrea’s approach to marketing is pragmatic and
ot rategy | cngage rour . .
credibility and frust People | Execute Consistently down to earth with a relentless focus on execution and

| Build a Booming Business measurement. Andrea’s knowledge and professionalis... See more

Great for Warm Referral

August 19, 2019, Brian was a
and new relationships client of Andrea’s
el elSiuEliion O.f Deb Purkiss Andrea is a marketing machine! Collaborating together on
10% Of your connections Founder/ Director Social - different projects, | have seen her come up with ideas at the drop
prOVIde ¥ JTEdIT F,?\t;g&'dat Social Media ¢ 2 hat that makes the mind spin. With her years of marketing
1 nge
recommendation AQt 162019 Andrea worked experience, Andrea helps take her clients businesses to the next
ith Deb in the same group level with her strategies and her knowledge. A natural c... See more
f\ Kay Ridge Andrea is an absolute Go Getter! Andrea has such incredible
W Business Mentor at energy that spreads so easily. Engaging, passionate while being

Department of Employment,

Small Business and Training
drawn to her energy and knowledge and want to learn more as

August 15, 2019, Andrea worked

with Kay in the same group you listen. Andrea has a way with words that make you... See more

thoughtful of others is a rare combination to possess. You are




To gain recommendations

>
>
>
>
>
>
>

Right hand side of the RecommendationsSection

Clickon Ask For A Recommendation

Enter the name of the person you would like a recommendation from
Selectthe relationship

Y our position at the fime, then NEXT

Send a request note for a recommendation

SEND



Who can you reach out to for o
recommendation to support youee
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Section 4 — How Is your experience a brand creator and
builderee




Your Brand Creator and Builder!

About Experience Education Volunteer Skills &
Experience Endorsements




The Summary field also known as The About Section

» What sets you apart from the rest.

» Sum up your biggest attributes, so WMoph that

succinctly and convincingly tells the reader why they
should keep scrolling.

» Make it personal, share something likeiyauare & golf
fanatic or love chocolate”. b




» Summary should include 3-5 sentences that descr
. YOUr years of experience in your industry,

- your area of expertise, W

. the types of organizations you've workEa With—

. your skills, and |
- what you're most known for professionally

»Note: 68% of LinkedIin Members use the#
reconnect with past business associates.




prospects?
Speak to your

expertise in your
industry, and your
interestin helping
people achieve
results.

State the kind of work
you do, how to make
contact with you, and
where you've worked
before.




Kay Ridge

| am delighted to be an Advisor of ASBAS, it allows me to assist small business owners with an introduction to social media marketing and
strategies at a low cost to the business owner.

My second love is Dash-Social, created from a passion for blending social media and the love of assisting businesses to achieve maximum
exposure through social media.

Social media is about creating connections and formulating marketing strategies.

| typically work with small business, local and regional governments, non-profits, and B2B companies in the manufacturing, industrial,
transportation, financial industries.

The work | do for them has centered around Communications Strategy, Marketing Strategy, E-mail Marketing, Social Media and Blog Posts and
Website Content.

| have 15+ years of being an Entrepreneur and a full understanding of how business works and the need to gain business on new platforms.
Social media is your new business card and without it, you are behind your competitors.

Get to know me?
Lifehacker, World Travelled (been to 18 countries) Creative, Connect, Contribute, Stylist, love the colour white, Snow Skiing, Home Stylist,
Chocolate, Netball, Ballet and anything to do with the All Blacks.

Most people do not know that | hate water to either drink it or swim in it. About V4

Want to test before you invest send me an email he||0@dash_socia|.com | am delighted to be an Advisor of ASBAS, it allows me to assist small business owners with an introduction to social

media marketing and strategies at a low cost to the business owner.
.. See more

n . g \
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Your

Experiences

YourCV/Resume

An opportunity to highlight successes
Keep successes quantifiable

Can show stickability and

Levelsof improvement

Highlight position

Givendescription of what you did

If relevant go back 20 years




Australia
For Small Business Owners And Entrepreneurs Who Want To Stay Alive & Thrive Beyond The
Coronavirus

BizMojo Small Business Mentoring And Support Program.
If you are looking for ways to stay connected, find new opportunities to collaborate and ...see more

BizMojoau Official
Youtube Channel

ASBAS Digital Solutions Advisor, Queensland, Australia

ASBAS Digital Solutions Qld

Sep 2015 — Present - 1 yr 9 mos

Brisbane, Australia

Delivering Federally-funded business advice in the areas of digital solutions from 1 July 20168 to 30
June 2021, We deliver workshops, webinars and 1 on 1 sessions in four main areas:

- online selling and websites

- digital solutions strategies 528 MOore
le-No alt text
provided for *--
B B image

Co-Founder
AW B- Advancing 'Women in Business



Examples of words 1o use
of your accomplishments

» Communicative Customerfocused Qualifled Achievements
»Enacted Planned objectives Professional Goal Setting
» Identified ConveyedPresented Performed Collaborated

»Designed Forecasted Resolved Exceeded Steered
Surpassed

»Reconciled Orchestrated Empowered Predicted Optimized
»Creative Driven Expert Mofivated ExtensiyeExperience




Licenses & Certifications

@ Diploma Social Media and Marketing

Queensford College
Issued Mar 2017 - No Expiration Date

Certificate Il in Tourism (Retail Travel Sales)

TAFE Queensland Brisbane
Issued 2013 - No Expiration Date
Credential ID 0418




Skills &
Edorsements

Note: Users with 5 skills
receive 17 more times
reviews than users who
do nof list skillsand
endorsements

‘ Take skill quiz

Leadership - 25+

‘ Endorsed by Samir EMILE and 1 other who is highly
skilled at this

T
o004

Training

@ Endorsed by Sally Mabelle and 3 others who are
BTl
highly skilled at this

Management . 25+

‘ Endorsed by Samir EMILE, who is highly skilled at
this

- T o
-\.-I_-St ¥ Ml 1LY

m
-]

T

Entrepreneurship - 95
Human Resources - 50
Analysis . 30

Business Development - 25
Strategy - 22

Marketing - 21

Endorsed by 4 of Andrea’s colleagues at Ochre
Business Solutions

Endorsed by 4 of Andrea’s colleagues at Ochre
Business Solutions

Endorsed by 3 of Andrea’s colleagues at Ochre
Business Solutions

Business Strategy - 7
Change Management - 41
Business Analysis . 27
Business Planning - 25
Strategic Planning - 21

Marketing Strategy - 21



Volunteer Experience

Shows your community spirit
Endorses your interpersonal skills

Shows your willingnessto give of your
time and experience

Ability to be part of a team



How are you presenting your
credibilityee
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Section 5 — How to connect with the right people<¢?




New
Connections
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Create a Hit List! (minimum 20)

Cyber stalk the person you want to connect
with

ldentify if you have mutual connections

Reach out to your mutual contact and ask
about their relationship

Request if it would be suitable to send a
connection request and mention them

If yes, move forward




IMPORTANT NOTE!!

Ensure you have a stfrong connection link with the
mutual contact

Ensure you have a great looking profile to support the
contact

Ensure you are requesting to connect NOT selll
DO NOT EMBARRASS THE MUTUAL CONTACT
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How your LinkedIn profile can stand out
from the crowd

Is your introduction compelling

Does your recommendations build
creditability

How is your experience a brand creator and
builder

Connecting with the right people
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Connectwith the email coming your way

Review the video content

Next Steps

Book a sessionwithme




0401094400

https://calendly.com/yourmarketin
gmachines/asbas-session



mailto:andrea@yourmarketingmachines.com.au
http://www.yourmarketingmachines.com.au/

Establish Your BRAND in LinkedIn 101

ENHANCE, EXCITE, EXPAND AND ENGAGE YOUR NETWORK




